





Since Marc

h 2016, Google had started

prioritising responsive websites in their

seda I‘Ch resu

ts, and non-responsive sites

were actua

ly penalised




|s your web page mobile-friendly?

Page is mobile-friendly
This page is easy to use on a mobile device
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Inspiration Where To Travel 24% 16%
Researching Specific Location 28% 72%

Booking The Trip 19% 81%

During The Trip @ 27%

Conversion rates at the booking stage have grown by 88% on mobile
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71% 26%

. Changed Banks

Usefankmg Because They
PPs Didn't Like

The App
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Mobile users say that a seamless
experience across all devices is
very important
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priceline.com

of same day bookings
come from mobile 6 9 %
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Of millennials view video
solely on their mobile
device

If you're targeting a younger audience, make

sure to utilize video in your mobile marketing.

23.



24.



25.



26.



27.



28.



29.



30.



31.



32.



33.



34.



Why Email Marketing
Still Works

Email is an easy way to reach mobile customers
It's an effective way to keep customers informed
Emailed offers drive sales

It's easy to customize and integrate into other
marketing tactics
Email marketing is inexpensive




The Most

Important Reason?

The customer took the time and
GAVE you their email address!
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Lightbox

Signup

Join Our Newsletter

Sign up today for free and be the first to
get notified on new updates.

Enter your email address SUBSCRIBE NOW

NO THANKS
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20%

Growth in
2016

Another

18%

Growth in
yiely)
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Drive Your
Audience

Send your customers to where you want
Cops! Looks like something was broken. them nl-o go

NEVER send them to your home page!




Get Results

2,378,746 impressions delivered via digital
display/retargeting

Of the 16,808 clicks on banners, 5,798
resulted in a sale

Best performing day of week: Saturday

Campaign had a 690% ROAS
(return on ad sales)
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Steps To Checkout

Top 100 E-Commerce Sites

Sites with x checkout steps

—

1 step 2 step 3 step 4 step 5 step 6 step 7 step 8 step 9 step
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Convert To Sales

300

3

3

Checkout Usability Score
= ]

3

-200
2 steps 3 steps 4 steps 5 steps 6 steps 7 steps 8 steps 9 steps
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Collect

Email First

I-lyphen

. Customer

. Shipping

© siling

. Payment

Email required as first step,

whether you have an account

or are checking out as guest
Ordier Summary

h‘ 1 wHyphen Manress
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80.00%
B Renewal Rate

Renewal
Rates

Standard Two-Year Streak One Year Skip
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Date vs Quantity

“We only have 50
available. When they're
gone, they are gone. |
have no idea when they
will sell out, it could be
SOLD OUT In 36 Hours a few hours, it could be
a few days. Our next
batch will be available

Quantity Based Promotion

1 . =l in few weeks and the
| %ONNTL INéI(S)gFOEURT price will be higher.
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Show Pass Value

Pays For

Pa SS PHC@ rr,u:-lgl_ﬁ "-,-J'.f,i:f?

All Mountain Pass $449 8  suvnow

Welcome Weekdays Pass  $335
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Friction Free

"You make peop|e happier
not by giving them more
options, but by stripping
away as many as you can.’

ADULT(18-84)

$22  $20.95

CHILD (7-17)

$19 | $17.81

& AND UNDER

$0 | $0

SENIOR (B5+)

$21 $19.90

ALL DAY ADVENTURE

ADULT(18-64)

$45 $42.86

CHILD (7-17)

$38 | $36.43

6 AND UNDER
$34 $3214

SENIOR (65+)

$43  $40.71
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